YHuBepcuTeT BHeAPsieT NPOrPpaMMBbI 110 YCTOMYMBOMY PA3BUTHIO U OXPaHe
OKpY:KawleH cpeabl.

B pamkax peanuzaiuu MmpoekToB «3enEHbI kammyc» U «3en€Hblii oducy,
npu nojaepkke MHCTUTyTa 3€I€HOr0 yCTOMYMBOIO PAa3BUTHSL M CIIOHCOPCKOW
noanepxxke komnanuu Coca-Cola, Ha TeppuUTOpUM YHHBEPCUTETA YCTAaHOBJICHBI
CHeIMaIN3UPOBaHHbIE KOHTEHHEpHI Uisi cOopa IlacTHKa. DTOT IIar OTpa)kaeT
CTpEMJICHHE YHUBEPCUTETA CTATh JIUJEPOM B 00JIACTH IKOJOTHUECKH OE30MaCHOTO
YIIPABJICHUS OTXOJAMHU U OTBETCTBEHHBIM ITOJX0JA0M K MPUPOJIHBIM pECYypCaM.

MHnnpatvBa mo cOOpy IJIaCTUKA CTaja 4YacThi0 KPYIMHOM KaMIIaHWM I10
YTWIA3aLUH IUIACTUKOBBIX OTXOJ0B B pamkax nporpammsl «Ta3za Kazakcran». OHa
HarpaBjIeHa Ha co3aHue 00Jiee 3KOJIOIHYECKH YUCTON Cpe/ibl, pa3BUTHE KYJIbTYpPhI
nepepaboOTKU  MarepuajloB U CHIDKEHHE HEraTMBHOIO  BO3JIECHCTBUS  Ha
OKPYKaIOLIyI0 cpefy. Takxke IIPOEKT MNOAACPKUBACT YCUIUA II0 O3EICHECHUIO
KaMmIlyca, yjiydlllas YCIOBUA Jisi OOydeHHs U OTAbIXa CTYACHTOB U
IIpENoAaBaTelIe.

[TosiBnEeHrE KOHTEMHEPOB — A3TO MEPBBIM IIar Ha IYTH K JOJTOCPOYHOM
CTpaTeruu. YHHMBEPCHUTET IUIAHUPYET AaKTUBHO BOBJIEKaTb CTYACHTOB B
BOJIOHTEPCKUE JBUKEHUS, CBSI3aHHBIE C COOPOM IIACTUKA, SKOHOMHUEU SHEPTUU U
BOJbL, a TaKKe OEpeKHbIM OTHOLIEHHWEM K MPHUPOAHBIM pEcypcaM, BKIIIOUas Kak
BO30OHOBJISIEMbIE, TaK W HEBO30OHOBISIEMBbIE. OTH NPOrPaMMbl HE TOJBKO
CIIOCOOCTBYIOT Pa3BUTHUIO 3KOCO3HAHHUS CPEAM YYalluxcs, HO M YKPEIUIAIOT
co0011eCTBO, 00bEIMHEHHOE OOLIEH 1ENIBbIO 3aLIUThI OKPYKAIOIIEH CPE/IbI.

Cpenu  KIIIOYEBBIX  33a4  WHUIMATUBBL —  TIOBBIIICHHE  YPOBHS
OCBEJIOMJIEHHOCTH O BaKHOCTH TMEpepadOTKU IUTACTHKA M pa3lieJbHOTO cOopa
OTXOJIOB. YHUBEPCUTET OpraHu3yeT HHQPOPMAIMOHHBIE KaMIaHWHU, JICKIUH,
CEMUHApPhl W TMPAKTUYECKHE 3aHATHSA, YTOOBI CTYJACHTHI MOIJIM aKTHUBHO
Y4aCTBOBATh U JICJIUTHCS CBOUMH 3HAHUSIMU O BaXKHOCTU COXPAHEHUS SKOJIOTHH.

CotpynaundectBo ¢ Coca-Cola, u3BecTHON CBOMMHU MHUIIMATUBAMHU B 00JIaCTH
YCTOMYMBOTO Pa3BUTHUSI, TO3BOJISIET 0OECIIEYUTh BHICOKOE KaueCTBO KOHTEHHEPOB U
NnojJAep>KUBaTh 00pa3oBaTelibHbie MeponpusThs. KomnaHus akTUBHO BBICTyIAET
3a MUHMMU3AIUIO UCIIOJIb30BAHUS IUIACTUKA U PA3BUTHE MEPEepadOTKU, UTO JIeTIaeT
€€ LICHHBIM ITAPTHEPOM B pEAIU3aLIUU ITPOIPAMMBI.

[TpoekThl «3enéupiii kammyc» M «3en€Hbli O(HC» OTKPHIBAIOT HOBBIE
TOPU30HTHI JUIsl YCTOWYMBOIO PA3BUTHS YHUBEPCUTETA U BIOXHOBJISIOT CTYJIEHTOB
Y IIPENnoJaBaTesiell Ha 3K0JIOTMYECKH OCO3HAHHOE MOBeAeHUE. J|aHHas HHUIIMaTHBA
CTAaHET OTHPABHOW TOYKOM [JIi CO3JaHHUS CHUCTEMBI, KOTOpas IOMOXET
YHUBEPCUTETY CTaTh 00pa3lOM SKOJIOIMYECKON OTBETCTBEHHOCTH U OEpEXHOI0
UCIIOJIb30BaHusl pecypcoB. BMecTe Mbl CMOKeM BHECTH BKJIaja B Oynyiiee, Iae
rapMOHUS YEJIOBEKA C MPUPOJION CTAHET PEaIbHOCTHIO.



YHHUBEpPCUTET BHEAPSET MPOTPAMMBI IO YCTOWYMBOMY PAa3BUTHIO U OXpaHe
OKPYXKaIOILEH CPebl.

B pamkax peanuzaiuu MmpoekToB «3enEHbI kammyc» U «3en€Hblii oducy,
npu nojnepkke MHcTUTyTa 3€I€HOr0 yCTOMYMBOIO PAa3BUTHS U CIIOHCOPCKOM
noanepxxke komnanuu Coca-Cola, Ha TeppuUTOpUM YHHBEPCUTETA YCTAaHOBJICHBI
CHeIUaIN3UPOBaHHbIE KOHTEHMHEpHI JUIisi cOopa IIacTHKa. DTOT IIar OTpa)kaeT
CTpEMJICHHE YHUBEPCUTETA CTATh JIUJEPOM B 00JIACTH IKOJOTHUECKH OE30MaCHOTO
YIIPABJICHUS OTXOJaMH U OTBETCTBEHHBIM IMOJIXOA0M K IPUPOIHBIM PECYPCAM.

MHnnpatvBa mo cOOpy IJIaCTUKA CTaja 4YacThi0 KPYIMHOM KaMIIaHWM I10
YTWIA3aLUU TUIACTUKOBBIX OTXOJ0B B pamkax nporpammsl «Taza Kazakcran». Ona
HarpaBjieHa Ha co3aHue 00Jiee 3KOJIOrHYECKH YUCTON Cpe/ibl, Pa3BUTHE KYJIbTYPHI
nepepaboOTKU  MarepuajloB U CHIDKEHHE HEraTMBHOIO  BO3JIECHCTBUS  Ha
OKPYKaIOLIyI0 cpefy. Takxke IIPOEKT MNOAACPKUBACT YCUIUA II0 O3EICHECHUIO
KaMmIlyca, yjiydlllasg YCJIOBUA JJIi OOydYeHUs U OTAbIXa CTYAEHTOB U
IIpENoAaBaTelIe.

[losiBnEeHrE KOHTEMHEPOB — O3TO IEPBBIM LIAr HA IYTH K JOJTOCPOYHOH
CTpaTeruu. YHHMBEPCHUTET IUIAHUPYET AaKTUBHO BOBJIEKaTb CTYACHTOB B
BOJIOHTEPCKUE JBUKEHUS, CBSI3aHHBIE C COOPOM IIACTUKA, SKOHOMHUEU SHEPTUU U
BOJbL, a TaKKe OEepeKHbIM OTHOLIEHHWEM K MPHUPOAHBIM pEcypcaM, BKIIIOUas Kak
BO30OHOBIJISIEMBbIE, TaK W HEBO30OHOBJISIEMBbIE. OJTH MPOrpaMMbl HE TOJIBKO
CIIOCOOCTBYIOT Pa3BUTHUIO 3KOCO3HAHHUS CPEAM YYalluxcs, HO M YKPEIUIAIOT
co0011eCTBO, 00bEIMHEHHOE OOLIEH 1ENIBbIO 3aLIUThI OKPYKAIOIIEH CPE/IbI.

Cpenu  KJIIOYEBBIX  33a4  WHUIMATUBBL —  TIOBBIIICHHE  YPOBHS
OCBEJIOMJIEHHOCTH O BaXHOCTH TEpepadOTKM IUTACTHKA M pa3/elIbHOTO cOopa
OTXOJIOB. YHUBEPCUTET OpraHu3yeT HHQPOPMAIMOHHBIE KaMIaHWHU, JICKIUH,
CEMUHApPhl W TMPAKTUYECKHE 3aHATHSA, YTOOBI CTYJACHTHI MOIJIM aKTHUBHO
Y4aCTBOBATh U JICJIUTHCS CBOUMH 3HAHHUSIMU O BaXKHOCTU COXPAHEHUS SKOJIOTHH.

CotpynaundectBo ¢ Coca-Cola, u3BecTHON CBOMMHU MHUITMATUBAMHU B 00J1aCTH
YCTOMYMBOTO Pa3BUTHUSI, TO3BOJISIET 0OECIIEYUTh BHICOKOE KaueCTBO KOHTEHHEPOB U
MoJACp>KUBaTh 00pa3oBaTelibHbie MeponpusThsi. KomnaHus akTUBHO BBICTyHaeT
3a MUHMMU3AIUIO UCIIOJIb30BAHUS IUIACTUKA U PA3BUTHE MEPEepadOTKU, UTO JIeTIaeT
€€ LICHHBIM MTAPTHEPOM B peaIN3aLuU IPOIPAMMBI.

[TpoekThl «3enéupiii kammyc» M «3en€Hbli O(HC» OTKPHIBAIOT HOBBIE
TOPU30HTHI ISl YCTOWYMBOIO PAa3BUTHSI YHUBEPCUTETA U BIOXHOBIISIIOT CTYAEHTOB
Y IIPENnoJaBaTesiell Ha 3K0JIOTMYECKH OCO3HAHHOE MOBeAeHUE. J|aHHas HHUIIMaTHBA
CTAaHET OTHPABHOW TOYKOW JJIs CO3JAaHHMSI CHUCTEMBI, KOTOpas IOMOKET
YHUBEPCUTETY CTaTh 00pa3lOM SKOJIOIMYECKON OTBETCTBEHHOCTH U OEpEXHOI0
UCIIOJIb30BaHUsl pecypcoB. BMecTe Mbl CMOKe€M BHECTH BKJIal B Oynayuiee, Tae
rapMOHUS YEJIOBEKA C MPUPOJION CTAHET PEaIbHOCTHIO.



YHHUBEpPCUTET BHEAPSET MPOTPAMMBI IO YCTOWYHMBOMY PA3BUTHIO M OXpaHE
OKPYXKaIOILEH CPebl.

B pamkax peanuzaiuu MmpoekToB «3enEHbI kammyc» U «3en€Hblii oducy,
npu nojaepkke MHCTUTyTa 3€I€HOr0 yCTOMYMBOIO PAa3BUTHSL M CIIOHCOPCKOW
noanepxxke komnanuu Coca-Cola, Ha TeppuUTOpUM YHHBEPCUTETA YCTAaHOBJICHBI
CHeIMaIN3UPOBaHHbIE KOHTEHHEpHI sl cOopa IIacTHKa. DTOT LIar OTpa)kaeT
CTpEMJICHHE YHUBEPCUTETA CTATh JIUJEPOM B 00JIACTH IKOJOTHUECKH OE30MaCHOTO
YIIPABJICHUS OTXOJAMHU U OTBETCTBEHHBIM ITOJX0JA0M K MPUPOJIHBIM pECYypCaM.

MunnpatiBa mo cOOpy IJIACTUKA CTaja 4YacThlo KPYNMHOW KaMIaHUU IO
YTWIA3aLUU TUIACTUKOBBIX OTXOJ0B B pamkax nporpammsl «Taza Kazakcran». Ona
HarpaBjIeHa Ha co3aHue 00Jiee 3KOJIOIHYECKH YUCTON Cpe/ibl, pa3BUTHE KYJIbTYpPhI
nepepaboOTKU  MarepuajloB U CHIDKEHHE HEraTMBHOIO  BO3JIECHCTBUS  Ha
OKPYKAIOLIyI0 cpefy. Takke IPOEKT IMOAJAEPKUBACT YCUIUA II0 O3€JICHEHUIO
KaMmIlyca, yjiydlllasg YCJIOBUA JJIi OOydYeHUs U OTAbIXa CTYAEHTOB U
IIpENoAaBaTelIe.

[TosiBnEeHrE KOHTEMHEPOB — A3TO MEPBBIM IIar Ha IYTH K JOJTOCPOYHOM
CTpaTeruu. YHHMBEPCHUTET IUIAHUPYET AaKTUBHO BOBJIEKaTb CTYACHTOB B
BOJIOHTEPCKUE JBUKEHUS, CBSI3aHHBIE C COOPOM IIACTUKA, SKOHOMHUEU SHEPTUU U
BOJBI, a TaKKe OEepeKHbIM OTHOLIEHHWEM K MPHUPOAHBIM pECypcaM, BKIIIOYAs Kak
BO30OHOBJISIEMbIE, TaK W HEBO30OHOBISIEMBbIE. OTH NPOrPaMMbl HE TOJBKO
CIIOCOOCTBYIOT Pa3BUTHUIO 3KOCO3HAHHUS CPEAM YYalluxcs, HO M YKPEIUIAIOT
co0011eCTBO, 00bEIMHEHHOE OOLIEH 1ENIBbIO 3aLIUThI OKPYKAIOIIEH CPE/IbI.

Cpenu  KJIIOYEBBIX  33a4  WHUIMATUBBL —  TIOBBIIICHHE  YPOBHS
OCBEJIOMJIEHHOCTH O Ba)KHOCTH TMEpepadOTKU IUTACTHKA M pasliebHOTO cbopa
OTXOJIOB. YHUBEPCUTET OpraHu3yeT HHQPOPMAIMOHHBIE KaMIaHWHU, JICKIUH,
CEMUHApPhl W TMPAKTUYECKHE 3aHATHSA, YTOOBI CTYJACHTHI MOIJIM aKTHUBHO
Y4aCTBOBATh U JCJIUTHCS CBOUMH 3HAHUSIMU O BaXKHOCTHU COXPAHEHUS SKOJIOTUU.

CotpynaundectBo ¢ Coca-Cola, u3BecTHON CBOMMHU MHUIIMATUBAMHU B 00JIaCTH
YCTOMYMBOTO Pa3BUTHUSI, TO3BOJISIET 0OECIIEYUTh BHICOKOE KaueCTBO KOHTEHHEPOB U
MoJACp>KUBaTh 00pa3oBaTelibHbie MeponpusThsi. KomnaHus akTUBHO BBICTyHaeT
3a MUHMMU3AIUIO UCIIOJIH30BAHUS TUIACTUKA U Pa3BUTHE MEPEepabOTKH, YTO JIeJIaeT
€€ LICHHBIM ITAPTHEPOM B pEAIU3aLIUU ITPOIPAMMBI.

[TpoekThl «3enéupiii kammyc» M «3en€Hbli O(HC» OTKPHIBAIOT HOBBIE
TOPU30HTHI ISl YCTOWYMBOIO PAa3BUTHSI YHUBEPCUTETA U BIOXHOBIISIIOT CTYAEHTOB
Y IIPENoJaBaTesiell Ha 3KOJIOTMYECKH OCO3HAHHOE MOBeeHrE. JlaHHAas THULMATUBa
CTAaHET OTHPABHOW TOYKOM [JIi CO3JaHHUS CHUCTEMBI, KOTOpas IOMOXET
YHUBEPCUTETY CTaTh 00pa3lOM SKOJIOIMYECKON OTBETCTBEHHOCTH U OEpEXHOI0
UCIIOJIb30BaHUsl pecypcoB. BMecTe Mbl CMOKe€M BHECTH BKJIal B Oynayuiee, Tae
rapMOHUS YEJIOBEKA C MPUPOION CTAHET PEaTbHOCTBIO.






